HIEM

International Journal of Industrial
Engineering and Management

The Influence of Link Duration on Supplier-Buyer
Collaboration in the Automotive Industry: Lessons
from Greater Jakarta, Indonesia

D. 0. Syah? T. Umemura®, C. Ricky®*

@ Universitas Indonesia, Faculty of Administrative Science, Department of Business Administration, Depok, Indonesia;
b Nagoya University, Graduate School of International Development (GSID), Nagoya, Japan;

€ Ritsumeikan University, Graduate School of Technology Management, Ibaraki, Osaka, Japan

References

[1] J. A. Mathews, “Competitive dynamics and economic learning: An extended resource-based view,” Ind. Corp. Chang., vol. 12, no.
1, pp. 115-145, 2003, doi: 10.1093/icc/12.1.115.

[2] S.S4, L. P. Ferreira, F. J. G. Silva, J. C. S4, M. T. Pereira, and G. Santos, “The importance of subcontracting and its relationship
with Lean philosophy i automotive industry,” Int. J. Ind. Fng. Manag., vol. 13, no. 3, pp. 186-193, 2022, doi: 10.24867/
[JIEM-2022-3-311.

[3] O. Ganbold, Y. Matsui, and K. Rotaru, “Effect of information technology-enabled supply chain integration on firm’s operational
performance,” J. Enterp. Inf. Manag., pp. 948-989, 2020, doi: 10.1108/JEIM-10-2019-0332.

[4] M. G. Porter, “Supply Chain Integration: Does Organizational Culture Matter?,” Oper. Supply Chain Manag. An Int. J., vol. 12,
no. 1, pp. 49-59, Feb. 2019, doi: 10.31387/0scm0360222.

[5] C.Schuh, W. Schnellbicher, A. Triplat, and D. Weise, Profit from the Source: Transforming Your Business by Putting Suppliers
at the Core. Harvard Business Review Press, 2022.

[6] M. Kotabe, X. Martin, and H. Domoto, “Gaining from vertical partnerships: Knowledge transfer, relationship duration, and
supplier performance improvement in the U.S. and Japanese automotive industries,” Strateg. Manag. J., vol. 24, no. 4, pp. 293-
316, 2003, doi: 10.1002/smj.297.

[7] A.S.Zanal Abidin, R. Muslimen, R. M. Yusuff, and N. Zulkifli, “An Exploratory Study on the Critical Success Factors for Design
Capabilities Development,” Oper. Supply Chain Manag. An Int. J., vol. 5, no. 1, pp. 15-26, 2014, doi: 10.31387/0scm0110071.

[8] W. M. Cohen and D. A. Levinthal, “Absorptive Capacity: A New Perspective on Learning and Innovation,” Adm. Sci. Q., vol.
35, no. 1, p. 128, 1990, doi: 10.2307/2393553.

[9] D. O. Syah, “Identifying vertical partnership among automotive component companies: empirical evidence from automotive
industry in Jabodetabek, Indonesia,” J. Econ. Struct., vol. 8, no. 1, 2019, doi: 10.1186/s40008-019-0149-z.

[10] D. O. Syah, “Identifying the factor that promotes vertical partnerships: Empirical evidence from Tier-1 and Tier-2 companies in
Jabodetabek-Indonesias,” Indones. J. Sci. Technol., vol. 4, no. 1, pp. 119-1383, 2019, doi: 10.17509/1jost.v411.14427.

[11] N. I. Arvitrida, A. A. Tako, D. A. Robertson, and S. Robinson, “Duration of Collaboration from a Market Perspective: An
Agent-based Modeling Approach,” Oper. Supply Chain Manag. An Int. J., vol. 10, no. 3, pp. 149-159, 2017, doi: 10.31387/
0sem0280187.

[12] KPMG, “Indonesia’s Automotive Industry: Navigating 2014 Indonesia’ s Automotive Industry,” 2014.

[18] M. of I. Republic of Indonesia, “Making Indonesia 4.0,” Jakarta, 2018. [Online]. Available: https://www.kemenperin.go.id/
download/18384

[14] C. Ricky and Y. Kadono, “A Case Study of E-Kanban Implementation in Indonesian Automotive Manufacture,” in 2020 8th
International Conference on Cyber and I'T Service Management (CITSM), 2020, doi: 10.1109/CITSM50537.2020.9268867.

[15] D. Irawati, “Knowledge Transfer in the Automobile Industry,” 2011.

[16] S.S. A. Al-Shami, I. Majid, N. Rashid, and F. A. Rashid, “Inter-Firm Knowledge Transfer to the Capability of Local Parts Firms
in the Malaysian Automobile Industry,” Eur. J. Innov. Manag., vol. 4, no. 18, pp. 156-163, 2012.

[17] B. Lawson, B. B. Tyler, and P. D. Cousins, “Antecedents and consequences of social capital on buyer performance improvement,”
J. Oper. Manag., vol. 26, no. 3, pp. 446-460, 2008, doi: 10.1016/j,jom.2007.10.001.



[18] D. O. Syah, R. Lupiyoadi, and E. Suryani, “Vertical Partnerships Between OEM And First Tier: Lessons From Automotive
Component Companies In Greater Jakarta-Indonesia,” South East Asian J. Manag., vol. 16, no. 2, pp. 72-96, 2022, doi: 10.21002/
seam.v1612.1142.

[19] A.Takeishi, “Bridging inter- and intra-firm boundaries: Management of supplier involvement in automobile product development,”
Strateg. Manag. J., vol. 22, no. 5, pp. 403-433, 2001, doi: 10.1002/smj.164.

[20] S. Sikombe and M. A. Phiri, “Exploring tacit knowledge transfer and innovation capabilities within the buyer-supplier collaboration:
a literature review,” Cogent Bus. Manag., vol. 6, no. 1, 2019, doi: 10.1080/23311975.2019.1683130.

[21] T. Bidarra, R. Godina, J. C. O. Matias, and S. G. Azevedo, “SMED methodology implementation in an automotive industry using
a case study method,” Int. J. Ind. Eng. Manag., vol. 9, no. 1, pp. 1-16, 2018, doi: 10.24867/ijilem-2018-1-101.

[22] F. Lettice, C. Wyatt, and S. Evans, “Buyer-supplier partnerships during product design and development in the global automotive
sector: Who invests, in what and when?,” Int. J. Prod. Econ., vol. 127, no. 2, pp. 309-319, 2010, doi: 10.1016/).1jpe.2009.08.007.

[28] B. Squire, P. D. Cousins, and S. Brown, “Cooperation and knowledge transfer within buyer-supplier relationships: The moderating
properties of trust, relationship duration and supplier performance,” Br. J. Manag., vol. 20, no. 4, pp. 461-477, 2009, doi:
10.1111/5.1467-8551.2008.00595.x.

[24] S. M. Wagner, “Supplier development and the relationship life-cycle,” Int. J. Prod. Econ., vol. 129, no. 2, pp. 277-283, 2011, doi:
10.1016/).1jpe.2010.10.020.

[25] J. H. Dyer and K. Nobeoka, “Creating and managing a high-performance knowledge-sharing network: The Toyota case,” Strateg.
Manag. J., vol. 21, no. 3, pp. 345-367, 2000, doi: 10.1002/(SICI)1097-0266(200003)21:3<345::AID-SMJ96>3.0.CO;2-N.

[26] Q. W, K. Liao, X. Deng, and E. Marsillac, “Achieving automotive suppliers’ mass customization through modularity,” J. Manuf.
Technol. Manag., vol. 31, no. 2, pp. 306-329, Aug. 2019, doi: 10.1108/JMTM-12-2018-0459.

[27] R. B. Handfield, P. D. Cousins, B. Lawson, and K. J. Petersen, “How Can Supply Management Really Improve Performance?
A Knowledge-Based Model of Alignment Capabilities,” J. Supply Chain Manag., vol. 51, no. 3, pp. 3-17, 2015, doi: 10.1111/

Jsem. 12066.

[28] J. Henseler, G. Hubona, and P. A. Ray, “Using PLS path modeling in new technology research: Updated guidelines,” Ind. Manag.
Data Syst., vol. 116, no. 1, pp. 2-20, 2016, doi: 10.1108/IMDS-09-2015-0382.

[29] J. . Hair, W. C. Black, B. J. Babin, and R. E. Anderson, Multivariate Data Analysis, 7th ed. Pearson, 2014.

[30] C. Fornell and D. F. Larcker, “Evaluating Structural Equation Models with Unobservable Variables and Measurement Error,” J.
Mark. Res., vol. 18, no. 1, p. 39, Feb. 1981, doi: 10.2307/3151312.



